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Abstract 

 
 E-commerce considered to be one of the most important policies in developing 

exports of a countries, due to that it plays a crucial role in penetrating new markets. 

Furthermore, E-Commerce is one of the terminology of the digital economy of the 

internet, database, and networks. It has started in the middle of the twentieth century 
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with some millions of dollars, however, reports showed that in the end of the year 2004 

the activities of E-commerce worldwide reached to seven trillion USD. 

The aim of the study is to highlight the importance and the reality of the status 

of the E-commerce in the Libyan economic activities. The data of the study collected 

from the professionals and academics as well as the relevant literature. 

The study reached to some results, conclusion and recommendations. 
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